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Highlights []

5.0% price increase in 3Q22 sales (Q/Q);
* Gross margin new sales reached 30.4% in 3Q22 and 32.17% in September 2022;

* Cost pressure, mainly driven by concrete, generated a non-recurring impact of R$76
million in 3Q22;

* Other non-recurring impacts totaled R$80 million in 3Q22, totaling R$156 million in the
quarter.

* Excluding these impacts, the Tenda segment's adjusted gross margin would have been
25.2% (vs. 8.1% reported);

* Operating cash consumption continues to decline and we expect a reversal as early as
2023;

* Alea sold almost all of its inventory in 3Q22, showing the product's strong acceptance in
the housing market.



Highlights

3T22 - Tenda Reported  Ex-Effects [ Extracrdinary Effects PEL RS million
Net Revenue 370 683 Costs Icrease Met Revenue 76
Costs (524) (510 Inflation Net Revenue 45
Gross Profit 46 172 Inefficiency Net Revenue 31
Gross Margin (adj) 8,13 25,2% DDP Net Revenue 16
Other Expenses (236) (206) Other non-recurring effects b4
Net Profit (120 (34) Total 136
Net Margin (33,3%) (5,096)

* Initiatives to improve our processes and controls are already underway;

* In addition, we take a much more conservative approach in our assumptions and
project/land purchase feasibility studies;

* We are confident in the company's return to profitability as well as in the future reduction
of our indebtedness;

 We see the company strategically well positioned in the popular housing segment in Brazil
and we believe we have all the tools necessary to once again become a reference in this
segment.



Operational Results

Launches (PSV, RS million) Net Pre-Sales (PSV, RS million)

e Launch Region (Quantity) and Net SoS (%)
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Gross Margins of New Sales

Gross Margin Evolution of New Sales (%)
and Gross Profit of New Sales (RS Million)

30.4
288

32.1 23.7 232.9

—

29 =300 ~—3g.9—29.7

Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22 Jul-22 Aug-22 Sep-22| 1Q22 2Q22 3Q22

= Gross Margin (%)
- Gross Profit of New Sales



Backlog Margin

Backlog Margin 3Q22 (%)
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Despite the recurring price increase, non-recurring items still affect the results
significantly

Net Profit
(RS million)
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Operational and Total Cash Consumption (R$ Million)

2021 1Q22
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